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AUTUMN:
Research and Development Methods 5 x x x x x x
Strategy, Management and Leaderships 5 x x x x x x x x
Business Modelling and Competitive Environment in the Digital Era 5 x x x x x x x x x
SPRING:
Applied Strategic Management and Analysis 5 x x x x x x x x
Applied Business Analytics 5 x x x x x x x x x
Project Management 5 x x x x x x x x
Innovation Management 5 x x x x x x x x
Elective course 1 5
In total 40
AUTUMN:
Digital Transformation in Business 5 x x x x x x x x x
Digital Sales and Marketing Automation 5 x x x x x x x x x x
Circular Economy 5 x x x x x x x x
Elective course 2 5
SPRING:
Master's Thesis 30 x x x x x x x x x x
In total 50
TOTAL for the Programme: 90

Metropolia University of Applied Sciences
Master's Programme in Business Informatics, Business (in English), 90 credits

1st Year of study 

2nd Year of study 

Metropolia
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